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e-Commerce Growth 
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Packaging for e-Commerce Success 
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• Harris Poll of 2,000+ U.S. consumers, commissioned by Sealed Air  

• Findings reveal what consumers want in packaging of online orders 
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e-Commerce Purchases 
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Speed and Convenience 



  

Packaging’s Role 
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Packaging Awareness Growing 
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• Consumers pay 

attention to 

packaging materials 

and design 

• They are not willing 

to risk product 

damage for the sake 

of environmentally-

friendly packaging 



  

Packaging as a Competitive Advantage 

• Consumers care 
about product 
presentation and 
protection 

• Packaging can 
help retailers 
differentiate from 
competitors  
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Packaging Pet Peeves 
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56% of consumers 

report having packaging 

pet peeves 



  

Packaging Reflects on Retailers 
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Sustainability is Key 
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Perceptions of Sustainability 

Packaging plays a key 

role in shaping your 

company’s sustainability 

reputation 



  
13 

Extra Packaging – Good or Bad? 



  

Dim Weight Pricing Changes 
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Effective January 2015: 
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Dim Weight Impacts 



  

Take Control of Dim Weight 

• Assess your packaging in light of dim weight 
changes to: 

• Keep shipping costs down 

• Improve product protection during shipping 

• Increase customer satisfaction and loyalty 

• Expand sustainability 

• Achieve competitive advantage through 
packaging 
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Tips for DIM Weight Packaging 

• Remember that size matters: choose the appropriate package based on 
the size of the item, and don’t forget mailers as an option. 

• Always use high-quality materials for your package, considering 
strength, cushioning, durability and, critical for dim weight pricing, space 
consumption. 

• If paying based on actual weight rather than dim weight, be conscious 
of heavy packaging materials increasing the weight of your package 
and shipping cost. 

• Optimize your packaging, using only what you need and relying on 
packaging engineers and design centers for help. 

• Blocking and bracing items is essential. If your item is stationary and 
unable to move during shipping, it will be less likely to sustain damage. 



  

Tips for DIM Weight Packaging 

• Remember that “Fragile” and “Handle with Care” labels do not replace careful 
packaging. 

• Measure the actual outside length, width and height of the container after 
packaging when determining dim weight, as the measurements provided by a 
box manufacturer are inside dimensions of the container and do not reflect 
exterior dimensions of a package. 

• Talk to your carrier representative and examine your agreement to understand 
your particular dimensional weight pricing. 

• Keep track of your total shipping charges monthly to make sure you’re not being 
incorrectly charged the dimensional weight price. 

• Don’t forget the returns process. Educate your customers that if they are 
returning one item from a multi-item order, they should find a smaller package 
for that one item versus using the original packaging. 
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For More Information: 

Speaker email: ppd.mkt@sealedair.com 

Website: www.sealedair.com 
 

  

Or visit ProMat 2015 Booth 2003 


